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APARTMENTALIZ=
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g

'HE EXCITEMENT

JOIN US IN ATLANTA TO KEEP UP WITH YOUR COMPETITION

MAKE SMARTER Conveying, Feeding & Handling
INVESTMENTS IN EQUIPMENT Cartoning, Multipacking & Case-Packing
Here's where CPGs are Inspecting & Testing
investing the most: Palletizing & Load Stabilization

TOP Al PACKAGING SOLUTIONS TO
EXPLORE AT THE SHOW

Al co-pilots
Machine vision

Predictive
maintenance

Digital twins

Connected
worker platforms

04

Video &
Motion

INSPIRATION

Additional Approved Color Combinations

The four color combinations below are approved for use only when the text size is 18pt and above.
Graphic components pass on these combinations as well.

Regular Text

A high color contrast
makes anything easier to

read

Regular Text
A high color contrast

makes anything easier to
read

A high color contrast makes hing

Large Text

A high color contrast makes anything

easier to read

Large Text

A high color contrast makes anything
easier to read

™ Do not overlay text on these backgrounds when it is sized 17pt and below.

Graphic Components

HO A
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Event Themes
& Visual
Systems

NAA
Apartmentalize 2024

FEEL THE LOVE

Love The Ideas

Love The Solutions
Love The Connections
Love Rental Housing

Event Themes
& Visual
Systems

ETA
Transact 2023

Insight at The Speed
of Payments

ROI at The Speed of
Payments

Business at The Speed
of Payments

Intel at The Speed of
Payments

Connections at The
Speed of Payments

Event & Program Design

APARTMENTALIZE

Photo Style

Philadelphia

June 19-21 | Phil hia

APARTMENTALIZE

Powered by NAA

FEELTHER Lo ) 4 >

REQISTER NOW 00 m'

June 19-21 APARTMENTALIZE

REGISTER NOW AND SAVE $375
AT APARTMENTALIZE.NAAHQ.0RG

S0l

—~
P > REGISTER NOW AND SAVE $375 AT APARTMENTALIZE.NAAHQ.0RG
-

Print Ad

APARTMENTALIZE

;THE CONNECTIONS

June 19-21

Philadelphia

Facebook Ad

TRANSACT

@D\ WS POWERED BY ETA

MAIN STAGE

Onsite Signage

Color Palette ‘

~ WHAT'S WHAT'SNEXT ™"
FI]R cnvwo o

Animated Digital Ad

APARTMENTALIZE

FEEL THE

June 19-21 | Philadelphia ‘

June 19-21| Philade]plgia

LOVE

the ideas
the solutions
the connections

APARTMENTALIZE
REGISTER oW ©

REGISTER NOW O

000

Email

TRANSACT

@D\ W» POWERED BY ETA

Digital Ad

APARTMENTALIZE

4

) 6
13 0
I3 0

Aisle Signage

HEGISTER NOW ©

Digital Ad

00 000 0

APRIL 24-26, 2023
ATLANTA

TRANSACT

@S ' POWERED BY ETA

APRIL 2426, 2023
ATLANTA

o, CONNECTIONS

PAYMENTS

Email Headers

@mB. » POWERED BY ETA
APRIL 24-26, 2023 | ATLANTA

mmmmmmm

Picture Style

Social Media Assets

APRIL 24-26,
ATLANTA

BOSINESS

2023

PAYMENTS

REGISTER NOW

Color Palette

Feathr Assests

) APRIL 24-26, 2023
ATLANTA

— REGISTER NOW

TRANSACT

APRIL 24-26, 2023 | ATLANTA

AT THE SPEED
OF PAYMENTS

REGISTER NOW

Event Themes
& Visual
Systems

PMMI PACK EXPO
Southeast 2025

A NEW HUB
FOR INNOVATION

Event Themes
& Visual

Systems
NAA Cultivate 2026

Futurizing Your
Leadership

A NEW HUB

Exhibitor Prospectus Cover

FOR INNOVATION

MARCH 10-12, 2025 / ATLANTA, GA
GEORGIA WORLD CONGRESS CENTER

m
><
=
=
=a
=]
=
=1
@«
=
m
=]
=
=
4

ANEW HUB FOR INNOVATION

Your Southeast Packaging &
Pr ing Connecti

e REGISTER TODAY!
‘ @  PACKEXPOSOUTHEASTCOM

L

District Marketing Group

DIoTRICI

MARKETING GROUP

MARCH 10-12, 2025
ATLANTA, GA

> Exhibits S5800 - S6999

> More Exhibits

2 Innovation Stage

Full Page Ad

@ ey

Attendee Postcard

FOR INNOVATION

MARCH 10-12, 2025 / ATLANTA, GA
GEORGIA WORLD CONGRESS CENTER

REGISTER TODAY!
PACKEXPOSOUTHEAST.COM

MARCH 10-12, 2025
ATLANTA, GA

HUB

9a.m.-10a.m.
Session title here session title here
session title here session title here

10a.m.-11a.m.
Session title here session title here
session title here session title here

Ma.m.-12p.m.
Session title here session title here
session title here session title here

12p.m.-1p.m.
Session title here session title here
session title here session title here

Session title here session title here
session title here session title here

#NAACULTIVATE

| S

cultivate cultivate “uswdem.
Powered by NAA Kimpton Aertson Hotel

THURSDAY
TR e
* ABC Ballroom )

Lorem ipsum dolor sit amet, consect

1p.m.-2p.m. « Topic 1: Description of topic 1

Headline Here Headline

tetur adipiscing elit. Fusce quis tint
est, at vulputr. Class aptent taciti sociosq. Lorem ipsum dolor.

Register now at naahq.org/cultivate

Signage

Print Ad or Flyer

FEB. 17-18, 2026
NASHVILLE, TN

cultivatie

FEB. 17-18, 2026
NASHVILLE, TN

Register Now

A NEW HUB FOR INNOVATION

MARCH 10-12, 2025 / ATLANTA, GA

cultivate

Powered by NAA

*SAVE
THE DATE!

FEB. 17-18, 2026 | NASHVILLE, TN
Kimpton Aertson Hotel

Lorem ipsum dolor sit amet, cons ectetur
adipiscing elit. Fusce quis tin

REGISTER TODAY! .~ ~: "3

Directional Signage

A New Hub for
Innovation

You won't have to travel far to
discover new packaging an

now that PACK EXPO Southeast is
coming to Atlanta

Come to explore machinery,
technology, materials and more.

REGISTER TODAY!

Color Palette

cultivate

Powered by NAA

' ¥ SAVE .

THE DATE!

FEBRUARY 17-18, 2026
Nashville, TN
Kimpton Aertson Hotel

Senior leaders,
this is your event!

Pylon Sign

NASHVILLE, TN

v at 1 .
culiivaie (g S LIE AT LR

728x90 Digital Ad
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ASHP L i
Midyear 2026 =

Celetiraatt
60 Yea:?!

Event Signage

: > 4
ashp
. MIDYEAR2025

Clinical Meeting & Exhibition

Register by

NAA Apartmentalize 2025

There's no place like to celebrate 60 years of advancing pharmacy
practics ather liamond milestone celebration of the
Midyear Clinical Meeting & Exhibition, you'll feel the unique energy of

h thousands of clinical pharmacy professionals, You'llalso
discover special programming that inspires new ideas and sparks brilliance

for early bird savis + December 7-10

midyear.ashp.org

What Happens in Vegas...

< Withts lights, Las Vegas
in your practics tso0n forget. Outsicle Mandals enter,you'l find a
foodie paradise, stunning showis, and iconic attractions, all juststeps away. With direct ights

from

- y major airport and a ide range of accommodations and diing options,
Twas bloy Vegasis easy to get to and surprisingly affordable.
The Highlights: caliber of speaker i
Totake achantage of register forthe

i hotel
420,000+ pharmacy ASHPS only oficia
professionals and students

from around the globe

4 Personnel Placement Service
(PPS), pharmacy's largest
in-person job fair

y November 131

photet + 500 world-class speakers & = ‘»"ygs::::z ) Will Give You an Edge
top programs Clarity

Delve into timely clincal

topics and find solutions to

%/ Opportunities
Await You in Vegas

Get ready for a week that sharpens your knowledge,

arity to your practice, and advances your career
Join 20,000+ pharmacy professionals at the 2025 Midy
Clinical Mesting this December to celebrate 60 years of
progress in pharmacy practice.

Find your people and

4 200+ educational
grow your network, from

choos

tay current—cam up
16215 CE hours 4+ Poster ses ighlighting .

X new advances in pharmacy
cffering practice

Make a lasting impression
+ < king and
technician credit

Open new doors for your
S

Service (PPS) job.

youface every day. social events, and e Placem

JZINTVIININ LY VVAY

4 300+ exhibiting compan

Take partin d +21.5ho n the Midyear Exhibit Hall dmamic poster sessions. Uncover new innovations in

at poster
networking

Register Today!
MIDYEAR.ASHP.ORG

the exhibit hall

Visit MIDYEAR.ASHP.ORG for more detailsl 2

WELCOME TO
APARTMENTALIZ=Z

Spark Brilliance

o
Gain WM Explore New Facets of Your Practice Implement a Higher Level of Care aaaupto
Op hone your expertise, boost your confidence, [od Fraces ey You would have to attend 3

A Conversation
with Caitlin Clark
Monday, December 8

9:30-1

Featured Sessions More Featured Sessions

from the Court
and the Clinic

or G meetings (o get the same

olemaL opioIDs & opportunities that you can

HEALTH & WELLNESS
o ; Filing Our OWN Prescrption
Overdose Reversal: Nalmefane or Hlping Pharmacy Staf o Stay
Navigating the Afcia Intligence () Naloxone? Engaged and Avoid Bumout
Revolution: Applicaions, valuation Aduleratod: The lic Drug Supply Cogritie Load and Bumotin
andithe Phamacists Role ands f Phamacy onnection
Panning orthe Unplanned: Pharmocy _ Patents iing with Opia Use Disordor

esponse Prescribing and The High Stakes Game You Didrt Know

Optimiaig Medictions for OpioidUse  You Ware Playing * Highstak

Disorder (MOUD) Actoss the Spectium of . g to.Speak: How o Foster g Ultra-High-C:
Caro rom Prmary to Acute Core Setings

STERILE COMPOUNDING SPECIALTY PHARMACY PRECEPTING AMBULATORY CARE

«

Resident & New
Practitioner Bytes of Informaics

omic Impact of New Therapies

falty Pharmacy Shuffle:

Microstresses in the Workplace: |
i fling Mods

Optimiing Automated Dispensing
Cabinet (ADC)Invertory: A Data-Driven
Approsch Using Linear Programming

achisving Sess
ssion
herloga thraes vidonary p: Sl
Dr. Abraham Verghese
Wednesday, December 10
10:00 - 11:00 a.m.

Psychological Safety to Promote: Require 08 Update: Navigating Drug Pricing o 5 - al 2 Navigating the
Opioid Stewardship in the Itensive Effective Teamwork ile i
Care Unit (CU): We're Allin

Breaking Barrers: Embracing Evidence-

Dashboarcs in Action: Building a
Foundation for Data Driven Pharmacy
Decision Making

« High-Stakes Heada
Distupting the Norm: Transforming e
Patient and Team Culture for Maximum

Dr. Abraham Verghese is the bestselling author of Based Harm Reduction in Healthcare Care Impact s,
Cutting for Stone, The Covenant of Water, My Own Settings for a Healthier Tomorrow SPOTLIGHTS ON SCIENCE ¢ b S s & OAcalogie Emer
Cauntry, and The Tennis Partner, He is a practicing chpointinhibito

The Weight Debate: Best Practices
for High sk Medication Dosing
Controversies in Extreme Weight = A
Fatients Pha i = High Stakes, High Acuity: Antimicrobial
Let's Get This Trial Started: An AL foyage: d
Powered Approach to Streamiining harmacy Qualy.

Investigational Drug Services SRS  Optimize

physician, a professor at Stanford, and a prominent Medication
Voice in medicine with a uniquely humanistic (BCMA)to the Opar.

view of the future of healthcare.

mining Magnesium,

Turn the page to explore more 8
featured programming? g ey - T et bt e e
objectives, 9o to the PROGRAMMING 2 [

men st MIDYEAR.ASHP.ORG. s

"EEVFbveE @) Aviel AR

2bOMROKED B

LHNBZDVA UIGHL

Get Even More Value from Your Trip Save on Your Hotel

oh ASHP s ofctl
) S = Intensive Studies and Clinical Sessions for some of the be ilable in Las Vegas as by ]
Brilliance for Every Research, Connection: Gecomber 710 ells xcve e el VhYELWEWLVTISE
Add a recertification package to your Midyear registration * No resort fees (up to $55 per day savings) -
Stage of Your Career Career-Building—I¢ Here PREMERTING WORKEHOP : i e | = & lmimary i estroon gt
Resdeney Pogram Designand Condut (RPDC) :
ResdeneyProgram Design and on * Sl serucn i andala Bay Convention Coterfor 5 days
ACTITIONERS  PHARMACY TECHNICI arwonkaNg ssssions Wertono fo's $120 e o orch) mony ot Pty 6GAGH * Pusce of mindthatyou booked in e il ASHE horl
offer programming talorec o yourneeds, . designad o fo you. At he Micyeor e Sl ¥ s e b i sl s o pharmacy residency + Emerg scewr Bock by November 13t MIDYEAR.ASHP.ORGI
1o mentorship o o e ks 4 9 to program purpose, competency areas, goals and objectives, * Geriatric Pharmacy® - BCGP

hance their
s, grow thair potential, and connact with, Clinical Decision Support and Data program structure, leaming experiences, rientation, preceptor + Oncology Pharmacy® - BCOP

area chance to discuss the latest research

and clincal growth. Comact uith poor,
i

, Analyics - Toles, evaluation, esident development plans, and continuous ! serrs

in pharmacy practic. P + Pediatric Pharmacy" - BCPPS
e " Compounding Practice and Hazardovs Take achantage of an extaordinery program improvemen < Prarmacotherapy - 8PS Membership Pays for lself!
Dont Misst Pharmacy Technicians Networking NETWORKING AND POSTER SESS1O) Drug Safety etworking oppertuniy-phormecy' orgést + Sterile Compounding - BCSCP Join ASHP before you register-you'lsave

New Practitioners

Networking Session  Saession
Hosted by the New Practitioners Forum
Sunday, December 7, 2:30 - 3:30 pm,

Hosted by The Pharmacy Technician
Society* (TPTS
Monday, Decamber8, 12:30- 1:30 pm.

he best value

Engage with new research and connect

Emerging Sciences.

in-person job fairl Connect with hiring

Ambulstory Care
Critical Care

Emergency Medicine

Infectious Diseases and Antimicrobial
Stewardship

Medication Safety and Quality
Nutiton Support

Invest
Outcomes, Value, and Workforce
Development in Specialty Pharmacy
Pharmacoeconomics

every area of pharmacy
fallowships,residlencies, full time positions,
faculty, and more. Additional registeation
required.

Small and Rural Hospitals
Substance Use Disorder Management
in Community Pharmacy

‘midyear.ashp.org!

Showease, visit midyear.ashp.org.

PDC A: PGY1 New Programs
PDC B: PGY1 Exising Programs
PDC C: PGY2 New Programs.

* RPDC D: PGY2 Existing Programs

BOARD CERTIFICATION ACTIVITIES
Led by wel-known facuty and cont

tmatter experts, ASHP's

a practical, hands-on, scenario-based approach to leaning,

Live Pharmacotherapy Review & Recertifcation Course
Decomber 6.7

Separate rogstration required.
Fightlevel practiioners pursuing board cerfication as vl as

d jointly with the American College of Glinical Pharmacy.

Just a Few of the Crosscutting Intensive Studies and

Clinical Sessions.

+ An Ace in the Hole: Improving Depression Treatment with
Pharmacogenomics (BCPS)

* R for Recovery: Understanding and Treating Substance Use
Disorders (BCACP, BCGF)

* Don't Forget the HeART: Managing Cardiovascular Risk Among
People With HIV (BCPS)

* The Pressure Puzzle: Tiloring Hypertension Therapy for Older
Adults (BCACP, BCGP)

* FiSHing for Targets - Updates in GI Malignancies (BCOP)

board

* “Myth-Conceptions: Debunking Common Myths n Infectious
B s)

recertfication il benefit from this comprehensive review.

* What's Hot? Evidence Based Updates in Menopause Care (BCPS)

more on Midyear registration than th cost of
membership. You'll also enjoy members-only
discounts on insurance, books, and traning,

Register by September 26

for the best rates. Join ASHP and register now!

IDYEAR. ASHP.ORG/REGISTER
REGISTRATION FEES MEMBER
Early Bird (on or bafore Septem 5795

sa9s

lar/Onsite

Pharmacy Student/Technician Early Bird

for reconnecting with
colleagues and staying on top
of my professional

g

ety Pharmacy Student/Technician Advance

* Hot Takos on the Hot Body: Managemantof Drug-Induced N Technician Regul 40 sa0
Hyperthormia (BCCCP, BCEMP)

+ ACloser Look Incorperating VisualInspection Redquirements
and BestPractices for terle Compounding (5CSCP)

9 Vit for more details!

Superior

Main Stage Screen STAGE 2

NAA Apartmentalize 2026 = - X ' ‘ ' ' - TS

WILD IDEAS

SPOTLIGHT.ON
& puation

esess NAA EXPOSITION
: HALLS W2-W4, LEVEL1
Explore the newest products,
tech and solutions.

NTALIZ

APARTMENTALIZE

E

JUNE 17-19 « NEW ORLEANS

naahq.org/apartmentalize

Event & Program Design 05
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Social Campaigns

PMMI
PACK EXPO Las Vegas 2025

PACK || PACKAGING.
EXPOL} PROCESSING.
N ONE POWERFUL SHOW.

LAS VEGAS

SEPTEMBER 29 - OCTOBER 1, 2025

IT'S ALMOST

Register Now for the Big Event

DON'T MISS THIS
OPPORTUNITY

Finish your registration now!

LAS VEGAS
SEPTEMBER 29 -

OCTOBER1, 2025

Marketing & Digital Creative

PACK || PACKAGING.
EXPOR} PROCESSING.
N ONE POWERFUL SHOW.

LAS VEGAS

SEPTEMBER 29 - OCTOBER 1, 2025

YOU CAN STILL
REGISTER!

Don’t Miss the Breakthroughs

COMPLETE

YOUR REGISTRATION

You don’t want to miss this!

SEPTEMBER 29 -
OCTOBER 1, 2025

TAA
ONE Conference 2026

GR—
APRIL 14-16, 2026 9< FORT WORTH, TX
ALY
w9
CONFERENCE

presented by TAA

APRIL 14-16, 2026 < FORT WORTH, TX
REGISTER YOUR TEAM & SAVE D»

GISTER

{5

/L : 5%
oI o,

ne
o APRIL 14-16, 2026

cONFERENCE FORT WORTH, TX

APRIL 14-16, 2026 9< FORT WORTH, TX

one
X
CONFERENCE

presented by TAA

EGISTER BEFORE
IT'S T0O LATE

RPM Careers
Brand Refresh Initiative

rpmcareer

romcareer ---

CAREERS 148 747 3
N, posts followers following

RPM Careers
Career Counselor

Share your #RPMmoments
Powered by @naahq

¢ www.naahq.org/RPM

A Career
to Call

YouTube, Linkedln and Facebook
Header Systems

District Marketing Group

Discover
Residential
Property
Management

(@ i m

i® éEI\

facebook

CAREERS

DIoTRIC

MARKETING GROUP




Email Graphics

NAA Click & Lease

E Search in mail
v} cii
Click&Lease

Streamlined Leasing,
Zero Regrets

If your leasing program made leases seamless,
paperless, legally compliant, and backed them up with
litigation insurance—wouldn't YOU keep it?

Did you know?

of customers stick with NAA Click &
Lease year after year.

Get In Now Before
Rates Go Up

Marketing & Digital Creative

— Search in mail

Explore | Get Quote | Sample Lease

NAA
Click&Lease

A Better Way to Lease

Leasing doesn't have to be laborious or full of
guesswork.

In the latest issue of units, we highlight the T

Things to Know about NAA C : , from its
compliance safeguards to how it simplifies workflow.
For starters, you can:

» Generate complete lease packages in minutes.

* Rely on compliance with forms reviewed and
updated by attorneys.

» Customize leases with a robust library of
addenda.

» Streamline the process with e-signatures and
PMS integration.

With NAA Click & Lease, you can simplify the entire
process and protect your business.

Read the Full Article

— Search in mail

’ NAA
Click&Lease

Make Leasing a
Slam Dunk

If your team is playing defense on compliance
and scrambling to get paper leases signed, it's
time to run a smarter offense. With NAA Click &
Lease, your leasing game becomes an easy win.

NAA Click & Lease’s
Starting Five:

i

DIoTRIC

District Marketing Group MARKETING GROUP

— Search in mail

Explore | Get Quote | Sample Lease

¢ NAA
Click&Lease

Boost Productivity and
Compliance in 2026

NAA Click & Lease empowers your leasing teams to achieve
important annual goals in 2026. From airtight compliance and faster
lease execution to easier onboarding for new hires, NAA Click &
Lease simplifies leasing at every stage.

And with leasing streamlined, you'll have more time to focus on
community-building and resident retention.

Learn More

Request a Quote

Why Property Managers
Count on NAA Click & Lease

In case you missed it: watch why property managers consider NAA
Click & Lease an essential part of every leasing office.

08



Email Graphics

NAA Apartmentalize 2026

Search in mail

APARTMENTALIZE

Powered by NAA

sUA7

JUNE 17-19 ® New Orleans

We’re Bringing It to
the Big Easy

Registration is open and Apartmentalize is coming in hot! Get
ready for a spicy fusion of innovation, energy, ideas and
connections in 2026.

Come find your groove, get in sync with colleagues and riff off the
wisdom of industry leaders in a city that inspires improvisation
and innovation.

Register Now to Save $400—Even More with Group Rates!

COUNT ME IN

Join Us for the Industry’s
Biggest Jam Session!

The entire rental housing industry is coming together, and you
need to be there to learn from the best, strengthen your
network and bring home strategies that hit the right notes.

WA

Marketing & Digital Creative

Search in mail

APARTMENTALIZE

Powered by NAA

5 JAZLED!

JUNE 17-19 ® New Orleans

Apartmentalize Just Kicked
Things Up a Notch

You may know Apartmentalize delivers ideas and inspiration,
but how about star power? You'll want to be in the room for an
unforgettable interview with this always compelling,
internationally acclaimed actress.

ILL BE THERE

Announcing Our Thursday
General Session Speaker

NICOLE KIDMAN

Search in mail

¥

APARTMENTALIZE

New Orleans fe';.’:..

The Industry Is
Coming Together

Apartmentalize brings people together like nowhere else. As
the rental housing industry’s biggest gathering, it's a rare
chance to be in community with thousands of peers looking to
grow professionally and personally. You can build
relationships, exchange ideas and make valuable business
connections all in one place.

Register by May 26 for advanced rate savings!

I'LL BE THERE

Connect Your Way

MR L apeny
e - m
JUNE 17-19 e z o/

DIoTRICI

District Marketing Group MARKETING GROUP

Search in mail

APARTMENTALIZE

Powered by NAA

e |

s 0AZZED!

JUNE 17-19 ¢ New Orleans

4 Reasons It’s Worth
Going the Distance

New Orleans may not be the shortest trip, but it’'ll be the most
valuable business trip you make this year.

BRING BACK IDEAS THAT
REALLY WORK

90+ education sessions in 17 learning tracks—marketing,
operations, tech, leadership and more. Hear what
professional peers from other parts of the country are
doing and what has worked for them.

Explore the Program >>

=

¢

DISCOVER SOLUTIONS FROM A NEW
POOL OF COMPANIES

09



Email Graphics

PMMI PACK EXPO International 2026

— Search in mail

1 REGISTER
— TODAY!

INTERNATIONAL 4 P

3 1

October 18-21, 2026 = Chicago, Illinois, U

You already know what a PACK EXPO event delivers. Now
experience the most comprehensive show of them all—the
one that brings the entire industry together with more
solutions, innovation, product launches, resources and
connections than ever.

Registration is now open for PACK EXPO International,
and you can secure your badge for just $30.

COUNT ME IN

I M

COUNTLESS POSSIBILITIES AWAIT

Marketing & Digital Creative

— Search in mail

E PhWER PROGRESS

INTERNATIONAL

October 18-21, 2026 = Chicago, Illinois, USA

UNBOX WHAT'S NEXT IN
PACKAGING AND PROCESSING

Al. Digitalization. Sustainability. Food safety. They aren’t
just buzzwords—they’re some of the biggest forces
reshaping the industry today.

At PACK EXPO International, see these trends in action
across thousands of innavations, in live demos. Take
home a short list of real-world solutions to future-proof
your operations!

5 N 4
e,

=

4

Y
P

4

MAXIMUM
UPTIME

&
«

\

TELL ME MORE

— Search in mail

-

" DISCOVER
2 el 2R
T |J BIG

INTERNATIONAL

.

WHY YOU SHOULD ATTEND—
ATTENDEES SHARE THEIR ROI

There’s a ton of machinery in action and materials to
interact with at PACK EXPO International. But ask
attendees what the show is really about and you'll hear
something bigger.

Hit play and then see below to get your special offer!

DIoTRIC

District Marketing Group MARKETING GROUP

— Search in mail

[E=]] 10EAS THAT

INTERNATIONAL PDWEH PRUGRESS

October 18-21, 2026 = Chicago, Illinois, U

FLASH PROMO: The first 25 to register using code FREECOF

WHY INDUSTRY PROS KEEP COMING BACK

Here’s why packaging and processing professionals show
up for PACK EXPO International—and why it pays off:

You Get So Much Done in One Trip

See equipment running, compare solutions side
by side and talk to experts face to face and narrow
down your options.

Stay Current on What’s Changing

The trends hit different when you see them in front
of you. See what’s new and coming next—in a
whole new way.

Leave with Real Solutions

Not just ideas, but actual next steps. You’ll make

10



Email Graphics

TAA ONE Conference 2026

Search in mail

- A APRIL14-16, 2026
e"ne /"> FORT WORTH, TX

CONFERENCE
presented by TA&

SADDLE UP FOR ONE

HECKUVA WEEK, TEXAS!

You're in for an exhilarating ride starting tomorrow at
ONE Conference. Watch your inbox each morning for
details on the day.

ARRIVAL NEED-TO-KNOWS

PARKING

Onsite parking is available at the Fort
Worth Convention Center at duration-
based rates. A full day at the conference
runs $20.

Get Parking Details >>

Marketing & Digital Creative

Search in mail

one
FORT éx

CONFERENCE
prosentad by TAA

= WORTH

SET YOURSELF UP
FOR A WIN AT ONE

On the Expo floor, find hundreds of innovative
solutions, new tech, and services to streamline
operations, support your teams, and enhance the
resident experience. Engage in thought leadership
and networking opportunities, too. What's more,
you can score amazing prizes while you're there!

Secure your spot today to get in on the action.

COUNT ME IN

WIN BINGO PRIZES
WORTH $500+

RASA ANCHOR BLUE RIVER THE
FLOORS uTILITY SWAG SALOON COATINGS GUARANTORS
BOOTH 819 BOOTH 1211 BOOTH 111 BOOTH 604
INNOVATIVE AMERISTAR
PACKAGE PETSCREENING NETVEMDOR GATEWISE SCREEM
AR A BOOTH 1401 BOOTH 1739 BOOTH B-0D18 SR
BOOTH 1337 BOOTH 534

Search in mail

C.'O‘I'Ie N APRIL 14-16, 2026

CONFERENCE 4 FORT WORTH, TX X

presented by TAA

DEEP IN THE HEART OF ONE

Innovations. Connections. Interaction. You'll find them at
the heart of the TAA ONE Conference—in the Expo
Marketplace. It's where you get inspired, discover
solutions, build relationships, and reignite your passion for
the industry.

DISCOVER MORE

REGISTER NOW

LEARN AT THE TAA TALK SHOW STAGE

Get insights and inspo straight from industry thought
eaders during lively mini-sessions happening right on thg

DIoTRIC

District Marketing Group MARKETING GROUP

Search in mail

wine )  APRIL 14-16, 2026
covrerence S0 EORT WORTH TX

AN

250+

EXHIBITOR COMPANIES

REVISIT THE EXCITEMENT
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One-page &
Promotional o

Half-page Ad

RPM Careers

Report

Opportunity

NAA Click & Lease

Careers in i ial Property

F Iye r m TIFTHTIT T PP by the NAA Institute

RPM Careers

Learn more at RPMCareers.org.

Brochure

RPM|

Elevating Careers in
Residential Property
Management

RPM Careers

A Career
to Call
Home

Secure your future.
Get paid.
Build community.

Explore careers
that will grow
with you!
RPMCareers.org

Content Design & Publications

A Career
To Call
Home

Residential Property
Management

Looking for a career that will give you great
opportunities as well as a sense of purpose?
Whether you're interested in marketing & sales,
helping others, problem-solving, running an office
or working with your hands, you can find many
rewarding career paths in Residential Property
Management (RPM).

CAREERS IN RESIDENTIAL PROPERTY
MANAGEMENT OFFER:

- Job security - Growth opportunities
- Comprehensive - People-centered atmosphere
benefits - Something new all the time!

See why RPM
professionals
love their careers.

Flip over

to find a title
that works
for you!

See what RPM
professionals say a

their experiences.

What is
Residential Property
Management (RPM)?

Residential Property Management (RPM)
is a fast-paced industry with real career
opportunities.

RPM professionals work onsite at apartment
homes and at the offices of companies that
manage or own multiple communities.
Here's what that work can look like:

* Marketing and showing apartments
« Handling leases and resident concerns
« Fixing things and maintaining the property

* Managing finances and rent collection

Is Knocking

What do Residential Property Management “ Alot of people don't

(RPM) professionals do?

RPM professionals run rental housing communities. They help people
find apartments, make sure residents have a great place to live

and work to create a welcoming community. They also make sure
everything in the community is functioning smoothly and that the

property complies with laws and regulations.

understand that
property management
is a very big career.
There's multiple things
that you can do.”

- KERRIANN SMITH-HEATH
Leasing Specialist

A
¢

In RPM Careers, There’s a Career Path for Everyone!

COMMUNITY MANAGERS

LEASING CONSULTANTS

(RPM|CAREERS|

RPMCareers.org

Why
Choose RPM?

Build a rewarding, future-proof career.

Work in a growing industry with

Q JOB SECURITY & FLEXIBILITY
(L) hybrid/remote options for some roles.

- COMPETITIVE SALARIES

& Earn a steady income and potential
bonuses.

Get health insurance and paid time off.

CAREER ADVANCEMENT
‘ Enjoy opportunities to move up the
il

ladder—even without a degree.

ny{g COMPREHENSIVE BENEFITS

ﬂ% INCLUSIVE ENVIRONMENT
Thrive in a workplace that includes
‘*" people from all walks of life.

Every day brings
something new...I've had
the opportunity to travel,
lead teams, mentor others...
This career has given

me purpose, growth,

and lifelong friendships.”

SHEENA GRIFFIN

MAINTENANCE PROFESSIONALS

PRODUCT & SERVICE SUPPLIERS

Explore the NAAEI Career Map
and find a career path that fits!

Explore
Your Career Path

RPM has multiple career pathways that
match your interests and strengths.

LEASING
Help prospective residents find their
perfect home.

Assistant
Community

9

Multi-Site

Leasing Marketing
C iali Leasing

MAINTENANCE
Keep communities running smoothly
through hands-on problem-solving.
Mail q Regional

Tech or Supervisor Maintenance
Groundskeeper Manager

COMMUNITY MANAGEMENT
Lead teams, manage budgets and ensure
resident satisfaction.

Community Multi-Site Regional

9 9 9

SUPPLIER PARTNERS
Provide essential products and services that
support RPM operations.

Field staff GM or Owner

Account Manager

Check out our Career
Map to discover the path
that’s right for you!

A Career

JCAREERS To Call Home

Elevating Careers in
Residential Property
Management

Supported by the NAA Education Institute

Learn more and

Connect Wlth RPM Careers, an NAAEI program,

RPM C t offers valuable support for the rental
areers a housing industry to recruit, nurture

naahq.org/rpm and retain talented people for careers

in residential property management.

Follow us on social media!

Publication Full Page Ads

NAA Click & Lease

’ NAA
Click&Lease

Choose the Industry’s
Hottest Leasing Tool

During this busy summer season, make your lease process
easier with a subscription to NAA Click & Lease.

37000Q+

properties are using
the program

Integrates with Nearly All
Property Management Software

for a seamless, intuitive
user experience

=l o

Online & Paperless Legally Compliant

with e-signatures to states and D.C. and regularly updated
streamline your process are covered to reduce your risks

3,000 05+

management companies rely on million units leased
NAA Click & Lease! with confidence

(AVENY
£B07Z0T0 ol Sesiesans
GREYSTAR 2% filiey

@ vannaement services, i

000000o000n

Request a
Demo Today!

Technology provided by: . bluemoon naahq.org/lease

EXPLORE PATHS TO LONG-TERM SUCCESS
Find a treasure trove of free resources
on the rewarding career paths in our

industry, including:

* Brochures

* Videos < Job Support

’ NAA
Click&Lease

Defining the economic factors
affecting the rental housing industry.

By George Ratiu

’ NAA
Click&Lease

Your All-in-One
Leasing Toolkit

Take the guesswork, hassle and risk out of your lease process by subscribing
to NAA Click & Lease. The nation’s most used and trusted leasing software
gives you everything you need:

)

Litigation Defender Insurance

Insurance kicks in to protect you

when a resident challenges any
NAA-supplied provision.

\ 1

Comprehensive Lease Library
Access ready-to-use forms for
apartments, student housing and
build-to-rent communities.

| —
)
Customizable Addenda Attorney Review & Automatic Updates
Tailor your lease packages for different NAA's attorney network reviews
communities with a robust addenda leases for compliance after every

b —Addo t Stive Session-

“ I enjoy the fact that it’s quick
and easy. We don’t have to worry
about being in line with federal and
state regulations because that’s
already taken care of!”

- Dominique Walker, Sr. Property Manager

See what else
Dominique

.hluemmm has to say:

Technology provided by.

2026 Multifamily
Housing Outlook

ained robust throush amics

Favor Resilent, Supply-

100 on CBRE data, net
Inis during v

A Transition
e Stage for

ve Will Rebalance

ton star

Mortgage | Deloitte
Bankers
Association

6% s loitte. Wells Fargo
5 NAA : o NAA . o NAA . o NAA .

¢ NAA
Click&Lease

Less Hassle, Less Risk,
More Confident Leasing

Let NAA Click & Lease take the heavy lifting out of leasing. This lease program
integrates with most Property Management Software (PMS) systems to help
you quickly generate accurate, attorney-reviewed leases with just a few clicks.

= Efficient, paperless leases More time to focus on

=% with e-signatures @ community needs

v

Easy customization for % Peace of mind from NAA
each of your properties ~~, Litigation Defender Insurance

2

Ez=1m| Take advantage of this NAA member
offering! Learn more and request a
[=] demo at naahq.org/lease.

NAA Click & Lease technology provided by .bluemnnn
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. e = i FEBRUARY 17-18
Executive Deck cultivate NASHVILLE Meet the Facilitators
Powered by NAA #NAACultivate

NAA Cultivate 2026

Divider Slide

FIRST NAME FIRST NAME FIRST NAME FIRST NAME
LAST NAME LAST NAME LAST NAME LAST NAME
Title Title Title Title
Company Company Company Company
AN EXEC-TO-EXEC EXPERIENCE cultivate #NAACutivate )(]

Header Goes Here Meet the Facilitators

Regular text goes here + Bullet point goes here add text here lorem

ipsum etc etc

+ Bullet point goes here add text here lorem
ipsum etc etc

+ Bullet point goes here add text here lorem
ipsum etc etc

+ Bullet point goes here add text here lorem

Divider Slide

ipsum etc etc FIRST NAME FIRST NAME
LAST NAME LAST NAME
Titfe Title
Company Company

cultivate

Pawered by Méoh

cultivate

Pawered by Méoh

#MNAACultivate #NAACultivate

A ¥ 4
A\ ¥4

Header Goes Here Meet the Facilitators Meet the Facilit

+ Bullet point goes here add text here lorem

ipsum etc etc

+ Bullet point goes here add text here lorem

ipsum etc etc

+ Bullet point goes here add text here lorem

ipsum etc etc

+ Bullet point goes here add text here lorem

ipsum etc etc

viltivate

Pawered by Méoh

Content Design & Publications

+ Bullet point goes here add text here lorem

ipsum etc etc

+ Bullet point goes here add text here lorem

ipsum etc etc

+ Bullet point goes here add text here lorem

ipsum etc etc

+ Bullet point goes here add text here lorem
ipsum etc etc

FIRST NAME FIRST NAME FIRST NAME
LAST NAME LAST NAME LAST NAME
Title Title Title
Company Company Company

#NAACultivate

cultivate

Pawered by Méoh

#MNAACultivate

W
A ¥ 4

Divider Slide

FIRST NAME
LAST NAME
Title
Company
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Video & Motion Video & Motion

—
all ¥ =l

PMMI PACK EXPO International 2026 H: RPM Careers
~ WHAT'S POSSIBLE

CLICK HERE TO PLAY

Video & Motion

NAA Apartmentalize 2026

CLICK HERE TO PLAY

Content Design & Publications

PACK
EXPO

: October 18-21, 2026 fee=m
£ McCormick Place

N\

REGISTER NOW

packexpointernational.com

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Fusce eleifend sit amet
ligula ac tincidunt.

APARTMENTALIZE

wered by MNeoh

JUNE 17-19 «+ NEW ORLEANS

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Fusce eleifend sit amet
ligula ac tincidunt.

CLICK HERE TO PLAY

Video & Motion

NAA Apartmentalize 2025

CLICK HERE TO PLAY

APRIL

IS COMING

2026

Lorem ipsum dolor sit amet, consectetur v
adipiscing elit. Fusce eleifend sit amet
ligula ac tincidunt.

APARTMENTALIZE

Powered by MAA

“7JUNE 11113, 2025 S\

o Vg

REGISTER TODAY!
NAAHQ.ORG/APARTMENTALIZE

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Fusce eleifend sit amet
ligula ac tincidunt.



https://www.youtube.com/shorts/T5w-_CTXM1Q
https://www.youtube.com/shorts/KE0GZ9FR0s4
https://www.youtube.com/shorts/WtcWb-SE_5o
https://www.youtube.com/watch?v=mizPN9dcDik
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Campaign Brand Guidelines
NAA Apartmentalize 2025

ingorowe  ISTRICI Client Name: NAA Apartmentalizs 2025 Crative Guidalines Date 042826 DiviesMakeing e DISTRIC] Client Name: NAA Apartmentalizs 2025 Crative Guidalines Date 042826 Chient Name: NAA Apartmentalizs 2025 Crative Guidalines Dute: 042826 Chient Name: NAA Apartmentalizs 2025 Crative Guidalines Dute: 042826
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Neon Effect

Incorrect Use: Neon Effect Application and
Without use of glyph palette and kerning each character. Usage

Disictaketngrove DISTRIC] Chient Name: NAA Apartmentalizs 2025 Crative Guidalines Dute: 042826
T

[ —— owmminroses  STRCI L ]
L) L) L)

Logos Color Palette

Layer Style Panels Using "Outer Glow" for Neon Effect

Typography

Fonts and Usage Fonts. Examples

Accessibility

Future” tet was comectly

Exhibit Floor Signage

Logo Usage Full Color Logo

APARTMENTALIZE

Color Reverse Logo Color Usage

Composite Image Used in November Units Ad

Approved Text Color Usage
Full olor ogo:

Use vivid blue as specified in color
palette, and black. Do not change.
the colors or use over busy graphics,
it should be used on ight or white
backgrounds only.

The color palette i intended to
reinforce 3 neon focused theme
throughout this campaign. Most
backgrounds will e dark and

saturated, but light backgrounds
willbe necessary for certain text

A combination of Gotham and Selfie
Neue Round Bold have been be
selacted for this campaign.

Gotham Book > e
Gotham Book lItalic adaround clor o sccommadre
Gotham Medium @ .J“wm s e

and background colors should meet

Aigh color contrast makes anything

1 color contrast makes anything

The neon effect should only be.
reserved for dark backgrounds. Please:
use minimally per application.

casierto read easierto read

Gotham s the primary font for this
campaign. talics are available and

EXPRESS Pucation

*F* bacomes difficult to read

L » . - When applying the nean effect to the Web Content Accessbity
- . oy splcaions. e page O o S st 1 M Italic embellishment text or graphics please reference the SudesNCA oA
oor revers loge: examplos " Viid Blue yon ctham. Al aps may be used for >< . Joper syl panals that were use conteast ratio standard for 3l digtal
STAGE 2 Umkowss et o, e oot ity oy oo e ag208 o s ety bt A, Gotham Bold /I/w”m i eneoncletinhe i ¢ “ppicatons T e
and white. Do not change thecolos ince this campaign il be dominant names, and i selective setings where " composite image toth ig miimum contrast ratio of 4541 for
- firiotiks it T oo e anananon a0 awnc 1o frimtepbipeprivrisk e Gotham Bold Italic | ! o a1 g o
APARTMENTALIZE used on darkor black backgrounds only. neon RG colors were seected. acef el important G To simplfythe effect appliction,
TALIZE otham Black " e "
seectthe text orabjec,use the Please usethe guide t th ight
e Ros  46/a6/208 Res 0000 RGB - 285/230/0 RoB - 255/285/255 eplenedbes pimad g MK, Sl s Roumd B o mere L v, ek et Sccen o te When testing for acessibiy be sure
Reverse log CMYK  100/78/0/5 CMYK  60/40/40/100 CMYK  2/4/100/0 CMYK  0/0/0/0 K oo o b nan o words on any application i toread. e e e e o Fai- s produced i any -
overs logo: ormulas have been slected or an two words on any application, or tht color.Toggle the opacity, atif a “Fai” s produced n
S et R e R O R bt st et et Newe Roundd Bold s ek T N [r—— we
enough contras wihin th color reverse oftext o when bodiesof text are et s chioved dedired afct was ckov meature becomes a Pase” e
Hanging Directional Sign logo for thelogo to b easly read. Roverse Logo When printng, if the neon effect s important and egibilty s key for the Correct Use:
giventotext o graphic slements audience - . The neon goweffectshould be For ease of use,the combinations.
For digtal applicaions: {hose elements il st need to b § With use of glyph palette and kerning each character. Sl ot prosent andshoul nt be 1o the right have been selcted for on. on. om om. onm o
e s color coteat ehecker o enure comructed uing RGS coer format Yellow Neon Green Bright Red SefieNoue Round Bold has  variety pontuinl ooty extcolorwhe ssed over diplyed
APARTMENTALIZE e 00000000 csse0oe e the colos in th logo and the color APARTMENT, in Photoshop (o anahternate design RGE  255/23000 RGB  64/219/61 RGB 23724174 of Glyphs tht should be used background color
i > of the background meet the Wb program of choice and saved a¢ a bigh CMYK  2/4/100/0 CMYK  72/0/100/0 CMYK 0/100/67/0 corretly to ensure legiil Comect ' charactr selectec
’ \ Content Accessbilty Guidelnes Tesohution mage (200ppi minimum) HEX  FFEG00 HEX  40DB3D HEX  EDI7A9 charactes ith sxcessiv flourishes Please find addiona approved
(WCAG) Level AA contrast rt befors using onthe application to <o that th text is ey o read. Ker 7 Ioad The damondborderva combinations on the next page B Abigh coor ontast makes anyhing
standard for all digtal applcatons. ensure the corect neon effect s indiidualcharactrs sppropriately 3o TITT arstedinlusator and o exsiertoread LOA
achioved. that the worde) s in the Selfs Nevs e brought it Photoshap
- The fullcolor logo s approved for use Round Bold font s read in a fid s, ’ Correct kerning between " and “n o2 smart ket lyer
on whitebackgrounds, nd theyellow Please see page 05 for neoneffect without disnted characters. Plesse (7)) e -
rom this clorpaltte specfcaly. usage. <eethe example 1o the right or use of - sy
the Ghph palete and kering. 5
- The colorreverss logo i approved Plase see the approved text and
foruse o Back backgroands, and raphis slomant sor usage n pages / P
he vt blue o thi ol st A . _D\unnokk TR p— s togged urid e
Cllnt Name: NAA Aprimentaize 2025 Creave Guideines  Dst: 042626 Cllnt Name: NAR Aprimentaize 2025 Creave Guideines  Dst 042626

Disictaketngrove DISTRIC] DisictMakeingSrove  DISTRICT Chient Name: NAA Apartmentalizs 2025 Crative Guidalines st 042825 Chient Name: NAA Apartmentalizs 2025 Crative Guidalines Dute: 042826
T T e

ovicsMakeingGroup  DISTRIC] DisictMakeingSrove  DISTRICT Chient Name: NAA Apartmentalizs 2025 Crative Guidalines st 042825 DisictMakeingSrove DISTRICT Client Name: NAA Apartmentalize 2025 Creative Guidelines Date 042426
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Graphic Elements and Examples Graphic Elements and Examples, continued Apartmentalize 2025 Mood Board Apartmentalize 2025 Mood Board, continued Signage Recommendations

Meter Board Meter Board Exhibit Floor Signage
Logo Usa:
SPOTLIGHT

Logos

Graphic Elements and Shapes.

Avariety of shapes and containers.

should be used for visual interest and to
enhance the Vegas theme throughout
this campaign. The shapes can receive
the neon glow effect.

Please reference examles of use on
page 09.

June 1113 | Las Vegas

Full Color Logo

APARTMENTALIZE

SPOTLIGHT -*

Series of circlos,
visualy representing

Full olor ogo:
Use vivid blue as specified in color

E X P R E S S ZE : : Zﬁ.’,? ﬂ/ ::;“:u::: :jym e

STACES o everse loge:

P “SPOTLIGHT &
ON THE Ny

APARTMENTALIZE APARTMENTALIZE -

( SPOTLIGHT
June T1-13 | Las Vegas

mpariant ormaton
il nerest — ~ GENERAL SESSION Ureyelom ot spoiiodinclo paltt,
~ and white. Do not change the colors
orutecve by graphics I shoukd be
ootk o bk bachgrounds ol

APARTMENTALIZE

Juna 1113 | Las Vegas

APARTMENTALIZE

Headline Placed Here

Postcard
reverse logo used on

dark background a1,

Oigial Ad Sickers logos are the primary lagos for this Vivid Blue Black
Whito spaco a5 Speaker headshot campsign: RGB  46/48/208 RGB  0/0/0
000000000C0OCGOCO b G v Cuve s G 6040AD 10
halamndens une 113 Only use thereverse logo f there i not HEX  2E3000 HEX 000000
email template, S APARTMENTALIZE
Starburst shape outline around
used as bullets

Example of color APARTMENTALIZE

The fullcolorlogo and color reverse.

image with a neon ReGisTER NOW

effect was appled

enough contrast within the colo reverse.

APARTMENTA logo for the logo to be easlly read,

Registration
Shuttles
Rooms 108-126
Education Sessions
Wellness Session

Hanging Directional Sign

Reverse Logo

APARTMENTALL

PintAd Colorpalette June 1113

Las

T —— Je——— R

Aise Signage AF“ARTMENTALIZE

Series of circles, June 1113 | Las Vegas

MONE BILES

Athlete ¢ ate

SPOTLIGHT
ON

visualyrepresenting
signage lightbulbs,
used forvisual

SPOTLIGHT
ON .

Gnnovatirv

S APARTMENTALIZE « o

interest and to
draw your eye.
toimportant
information

Spotlight on
the Future

APARTMENTALIZE
June 11-13 | Las Vegas

Grpadion

REGISTER NOW.

Y (oD
2

June 11-13, 2025
oo Las Vegas

APARTMENTALIZE i

from ths color paltte specifcally.

o0

Campaign Brand Guidelines
NAA Apartmentalize 2026

Example offullcolor logo
used on liht backaround

Diamond shape with rounded sdes used as an image.
container, 25 well 25 an outine with 3 neon effect to mimic

- The color reverse logo is spproved
for use on black backgrounds, and
the yivid blus from shis color alstte.

SPOTLIGHT

oiswict aketnaGrown DISTRIC] Client Name: NAA Apartmentalizs 2026 Cretive Guidelines Date 042826
T

Logos

Logo Usage Full Color Logo

Tl gt oo APARTMENTALIZE
o, P oy e Lo
s

et onty e et i ot
e
it hen g T o
ot bt b i o3
o

Reverse (allwhite) logo:
Only use the all white logo when there

Disuict MarketingGrove JISTRICT
T

Reverse Logo

APARTMEN

Client Name: NAA Apartmentalizs 2026 Cretive Guidelines Date 042826

Color Palette

Color Usage

Please see the approved text and graphic
element color usage on pages 6.

Sunset Gradient guidelines:
- Maroon should ahuays be on the
bottom and fade upward to yellow.

- Gradiont should primarily be placed st a

Maroon Purple
on the spplication it may be ok o RGB  120/32/95 RGB  125/402/139
use the gradient at 2 90-degree with CMYK  54/100/33/18 CMYK  62/100/3/0
maroon ot the bottom, then red, and HEX  78205F HEX 702488

Green
RGB  27/125/101
CMYK  85/29/68/13

Disuict MarketingGrove JISTRICT
T

Blue
RGB  71/104/177
MK 79/62/0/0

Client Name: NAA Apartmentalizs 2026 Cretive Guidelines Date 042826

Typography

Fonts and Usage Fonts,

A combination of Gotham and American Captain
have been selected for this campsign.

Gotham Medium
Gotham Medium lItalic

Gotham s the primary font forths campsign,
specifically with a Medium or Black weight. All
aps can be used for button text first and ast

h Black
Gotham Black Italic

amount of text i meant to feelimportant.

American Captain should only be used for words
and phrases intended to make a strong impact.

Disuict MarketingGrove JISTRICT
T

ABCDEFGHIJKLMNOPQRSTUVWXYZ0123456789!@#$%"&*
ABCDEFGHIJKLMNOPQRSTUVWXYZ0123456789!@#$% &*

ABCDEFGHIJKLMNOPQRSTUVWXYZ0123456789!@#$%"&*
ABC IJKLMNOPQRSTUVWX &

for this campaign.

Chient Name: NAA Apartmentalizs 2026 Creative Guidelines

Accessibility

Approved Text Color Usage

Ploase ensure that there is sufficient
"

the Web Content Accessibity o

contrastrato standard for al digital
applications. Text should maintain &
minimum contrast rato of 4.5:1 for
regulartext and 31 for large text,

Dute: 042826

Ahigh color contrast makes

anything easier to read

A'high color contrast makes

JE———

Oisviet Marketing Grove  PISTRICT
T e

Ahigh color contrast makes
anything easier o read

A high color contrast makes

Client Name: NAA Apartmentalizs 2026 Cretive Guidelines Date 042826

Graphic Elements

Graphic Elements, Shapes
and Textures
Avariety of shapes and containers

y

hould be used for isual interest and

depending on the specifc application.

0¥ Jd

Disuict MarketingGrove JISTRICT
T

1nnly

o

€ HEX  1B7D65 HEX 476881 ‘This could be a headine or themeline, a short ) See pages 9-13 for usage examples.
o gt opictens o wnsas  res o000 Ry assaserass preea AMERICAN CAPTAIN
e T G oo R Bt i ABCDEFGHRINLNGPORSTUYWXYZ0I23A6T0 044% & o o —
of the background meet the Web HEX  7D2A88 HEX 000000 HEX  FFFFFF . < JAZZED" i e column that it s corrected until each A high color contrast makes A high color contrast mak
RGB  239/59/36 RGB  243/115/33 RGB  251/183/24 MAROON - RED - YELLOW " " N == See pages 9-13 for usage examples.
Rttt oMYk 092710000 YK /6810010 Mk 0309910 Themeline Ay s Gothom Medum and AL caps. — TS TIME TO Jlnretunbopries g Abighcsorcontrstmakes . ~ o
wella the mareon, purple,groan and HEX  EF3824 HEX  Fa7321 HEX  F8B7I8 Oepending o th delversbl and spoce vl = = § LYY 15 caier o read
—— - o :‘;:1;:::\:; s :p;:?:)“ﬂy there are two options for a themeline: Always use Gotham Black and ALL CAPS. w w '
e o e K o —
The tex reament o the cary I — Nl - H : . _ T o
L L L L L
Usage Examples Apartmentalize 2026 Mood Board Apartmentalize 2026 Mood Board, continued Signage Recommendations Signage Recommendations, continued Photography
p ¥ M) S Meter Board Meter Board Exhibit Floor Signage Meter Board Meter Board
e 1 -

(with cutout on top)
IT'S TIME TO

Photo Usage All photos on this page are approved for use.

L 4

Photos should be ful color and used
without fiers

APARTMENTALIZE

~ Example graphic shape being used as
alayer behind the themeiine

APARTMENTALIZE

)

SUAZZED!

Brushstroke toxture
applied to outer

NATIONAL APARTHENT ASSOCIATION

Postcard
Example of ful

color logo used on

WELCOME

APARTMENTALIZE

ARTMI — Back of Hall, W4
SR used under JAZZED, —
NEW oRLEANS. edges of photos.

- 3 ] JUNE710 « NEW ORLEANS > APARTMENTALIZE e —
Eap . B ﬂA 1 n' 4 5 Find your GRODVE DOWN TO EXBRESS Pl
E a A z n' 4 o z . ——— In reveal housing West Hal, Room 1 LEVEL1 En u [ A‘Il NAA Exhibits el e
o —’.\7 Eomopl o ol ﬂ Az En APARTMENTALZE  Jones i n u Sales Office

DIVE INTO

* NAA Exposition

Participate in a product demo
FRIDAY and win a prize!
9am.-3pm.

When on the Sunset G
partof the image into

(g2 .28 ]

ki STAGE 2
ight backgroun Pprerertoyivs . 19, Digital Ad ) ) .
= = R e Registration g -> Alsle 2600-100 NAA MEMBER
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